Promoting your Market Report Squeeze Page

Share on your social media channels. Neighborhood specific links can be great for Facebook groups for that community or to Next Door.

Have a sphere you’re missing information for or a past client you’ve lost touch with? Send a link via text or email asking if they are curious about the
market.

Add as a “product” to your Google My Business Page.

Offer a QR code to a local report at your open house for people who may want more information on the area.

Add as part of our Home Books if you leave it as information in your listing.

Create a featured neighborhood video for YouTube and add a link for that search area to the description.

Active member of an HOA or Neighborhood Association? Have custom business cards made that say “Hello Neighbor” with a QR code to report.

Send a neighborhood specific link to your geofarm. Or include short link version in the market section of the newsletter.
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